Marketing Commi

1. Establish and unify marketing materials to be professional, correct, and consi
2. Explore different means to properly store, share, and best utilize marketing ir
3. Attend both Summer and Winter Outdoor Retailer shows; oversee AORE bo

4. Impliment a strategic OR followup budget, plan, and strategy for Marketing Comn

Goals:

Name
Committee Members:
Tim Moore mooretj@mit.edu
Mitch Hoffman mitch@umn.edu
Jeannette Stawski nationaloffice@aore.org

Kristina Frost - Intern frostk@umich.edu
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Massachusetts Institute of Technology

University of Minnesota

AORE National Office

University of Michigan - Student
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